2020 changed meetings forever. As tough as the year was — there was an 84% year-
over-year revenue loss for annual association events compared to 2019 — it also laid
the groundwork for the future. The adoption of virtual and hybrid meetings has boosted
attendance, and associations are feeling more comfortable than ever with such offerings.

A Slow Transition

Revenue for events

Meetings in 2020

24%

$10.82 hillion were in-person

! 2020 [l $1.67 billion

Annual association meetings

Worth the - ™=
Squeeze Average registration fee

$525
ASSOCIATIONS MADE 2020 [ s2n
LEMONADE OUT OF THE
LEMON THAT WAS 2020. Gaining Steam

72%

were virtual

13,252 4%

were hybrid

37 % ccien

planners had executed
or started to plan a hybrid
event in the past six months

As costs decreased and ease of participating increased, event attendance shot up.
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